




https://hbr.org/2013/06/creativity-in-advertising-when-it-works-and-when-it-doesnt
https://www.adexchanger.com/data-driven-thinking/creative-is-the-next-frontier-for-data-driven-marketing/
https://www.adexchanger.com/data-driven-thinking/creative-is-the-next-frontier-for-data-driven-marketing/


          









https://www.businessofapps.com/news/mobile-ad-spend-growth-to-decrease-in-2020/#:~:text=Global%20media%20advertising%20spending%20is,coronavirus%2C%20according%20to%20eMarketer%20forecasts.&text=China%20is%20the%20second%20largest%20advertising%20market%20after%20the%20US.
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https://www.nytimes.com/2020/11/23/business/retailers-ecommerce-black-friday.html
https://www.nytimes.com/2020/11/23/business/retailers-ecommerce-black-friday.html
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https://liftoff.io/resources/webinar/mobile-ad-creative-2019/
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https://liftoff.io/blog/liftoff-employee-spotlight-manager-of-ad-creative-producers/
https://liftoff.io/product/creative-services/




















●

●

●





●

●

●



https://www.heroes.liftoff.io/ko/marketer/sundaytoz/


https://www.facebook.com/liftoff.io
https://www.linkedin.com/company/liftoffmobile/
https://twitter.com/liftoffmobile

